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LYMBOYAIO
ANOIKOAOMHZHE KAI EITANETKATAZTAZHZ

2HMEIQ2TE 2TO HMEPOAOI'IO 2A2

zepivapio: Place Branding yia Tn Aeukwaoia

1-2 NoeppBpiou 2011, Asvkosio, Kinpog
MpookAnon

To ZupBoUAio Avoikodopnong kal ENaveykardoTaonG avakoiv@vel Tn diopydvwon Tou Zegivapiou:
Place Branding yia Tn Asukwaoia, nou 0a yivel oTig 1-2 NoguBpiou oTn Asukwoia.

>To oguivapio Ba digpeuvnBoUv ol duvaTtdTNTEG Kal ol NpoUnoBEceic yia place branding oTn Asukwaoia Kal
YEVIKOTEPA oTnV Kunpo. O kUplog oTdX0G Tou Ospivapiou ival n dnuioupyia evog noAukAadikoU nAdigiou yia Tnv
katavonon Tou avadudpevou BEpaATog Kal TNG NPAKTIKAG Tou Place Branding, nw¢ OXeTIeTal PE TNV TOMIKN
TaQuTOTNTA Kal va Npoo@eEpel Ta €pyaleia nou ol Kunpiol evdiapepodpevol XpeialovTal yid vd KaTavornoouy,
BeATI®OOUV Kal NpowBRACOoUV TNV TOMIKA TAUTOTNTA OTN GTPATNYIKN TOUG.

To Place Branding €ival éva oTpatnyiko ox&dio yia Tn BeATiwon Tng eikdvag evog TONOU, TOGO OTO ECWTEPIKO 00O
Kal oTo €EWTEPIKO. ZTOXOC €ival N PeyaAUTepn oUVIEON TWV KATOIKWV HE TOV TOMO Kal vd €VTAEEl TOV TOMO OTO
naykdéopio niaigio. O TpONog nou n Tonikn Kal 31EBVNG Kolvwvia avTIAaPBAvETAl €va TOMO €XEl ONUAVTIKEG
OIKOVOMIKEC, MOAITIKEC KAl KOIVWVIKEG CUVENelEC. [a napddeiypa €xel anodeixTei 0TI TOOO ol ano®Acel TV
€NevOUT®V 00O KAl TWV TOUPIOTWV WNOPEI va ennpeacTolv €vTova anod Tn GAuNn €vog TONou. H apXITEKTOVIKN, O
aoTIKOG OXedIA0POG, O OIKOVOMIKOG Kal MOAITIOTIKOG MPOYPAPPATIONOC ONwE €Miong Kdl ol oUYXPOVEG TEXVIKEC
npoBOANG cuPBAAAOUV OTNV NPOCANWN €vOG TONOU Kal Npénel va ouvunoAoyilovTadl oTIG OXETIKEC ANOPATEIG.

MAnpoopieg yia To ZeHivapio

e Hpepounvia: Tpitn kal Tetaptn, 1 kai 2 NoguBpiou 2011
e Tonoc: MaAid Ayopd MaloupiwTiooag (Ay Avdpeou 7, MalloupiwTiooa Asukwaia)
e Algpunveia: TauTtoxpovn diepunveia ora EAANvIka, Toupkika kar AyyAikd

MpokaTtapkTiko Mpoypapya

Huépa 1: Tpitn 1 NoguBpiou 5:00pu - 8:00pup
Huépa 2: TeTapTtn 2 NosuBpiou 9:30np - 6:00up

OuIANTEG ZgpIvapiou

e Kabu Mapkep (Institute of Place Management/Manchester Metropolitan University, UK)

e 'Apng KaAavTidng (INPOLIS/ International Association for Place Branding & Public Diplomacy)

¢ Tioxavveg NoBu (Center for Metropolitan Studies, Technical University, Berlin)

e AOnva ApioroTéAoug KAnpidou (MpoioTapevn EidikoU Mpoypapuatiopou, ‘Epya kai Turipa Alatnpnong
TunuaTtog MoAegodopiag kal OIKAoEwG, Ynoupyeio EcwTepikwv, Asukwaia)

e TpooOeTOI OHIANTEG Ba avakoivwBoUv apyoTepa.

AlopyavwTEG ZeIvapiou

e  ZUPBOUAIO Avoikodounong Kal EnaveykaTtaoraong - Asukwaoia, Kunpog
(http://www.moi.gov.cy/moi/crr/crr.nsf/DMLaddress en/DMLaddress en?OpenDocument#)
e in:polis|urbanism - BepoAivo, Meppavia
(http://www.inpolis.de/inpolis _en.html)

ZuUvlIoPYAVWTEG

« Association for Place Branding and Public Diplomacy (http://placebranding.ning.com/)
e Institute of Place Management (http://www.placemanagement.org/)

Fpappareia Zgpivapiou

e in:projectis|project management - Verena Rdber
MNa npocBeTeg NANpoPopieg NapakaAw ansublveoTe: conference@inprojectis.com.

2710 d1adiKTUO

e IgTooeAida Zepivapiou: http://de.amiando.com/Nicosia.html RSVP: TnA 22451484 @ag 22302064
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